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First-year and second-year students from the Product and Packaging Design Program, under the
team name “Palang Klong” (Power of the Box), participated in a marketing media creativity contest
under the theme “Boosting Sales to Success.” The contest was organized by the Research and
Development Institute of Suan Sunandha Rajabhat University and held at Room 5424, Faculty of

Management Science, Suan Sunandha Rajabhat University.

This competition served as a platform for students to showcase their potential in analyzing target
groups, developing marketing strategies, and delivering creative and professional presentations
through various media, with the opportunity to compete for funding to support product development

and marketing media initiatives.

The “Palang Klong” team from the Product and Packaging Design Program delivered an outstanding
performance and was awarded a place in the final round, reflecting their ability to effectively integrate

knowledge of design and marketing communication in a seamless and impactful manner.



